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Unit 1: The World of Travel Unit 3: Principles of Marketing in Travel and
and Tourism Tourism .

Exploring the role of marketing The types of travel and tourism

activities The types of travel and tourism organizations

Exam Specification:

0| Examine the impact that marketing activities have

Should this QR code not work, please
click here to view the relevant
specification.



https://qualifications.pearson.com/content/dam/pdf/BTEC-Nationals/Travel-and-Tourism/2019/Specification/btec-l3-nat-ext-cert-in-travel-and-tourism.pdf

